Marchenko A.V. The social purpose of advertising activities
The paper to achieve the goal set subjects of public administration, are empowered regulation of relations in this area, the subjects of providing advertising services and direct object of regulation. The author define governance in the field of advertising. Attention is focused on the areas of organizing social relations arising from breach of entities established advertising claims in advertising. Background is that the core value of public authorities is their possibility to directly influence the activities and functioning of the respective spheres of social life, which is to issue subordinate legal acts and appears to make informed and reasonable decisions procedural binding. That is, this professional activities of competent state bodies, their officials, which, among other things, aims to create a legal framework for the exercise of the functions of supervision, control, financial support, personnel, protection of employees in various areas of public law (enforcement activity) and which in general can be described general theoretical concept of "state regulation". The object of state regulation of economic activity may be; financial and economic activities of establishments, institutions, the management of government agencies; activities of the securities market; activities of entities related to foreign trade and so on. Do not make an exception and public relations arising in the field of government agencies, business entities of different ownership forms, individuals - entrepreneurs providing services related to the advertising of certain goods or services.

The market for the provision of advertising services in Ukraine somewhat dissonant definitions of stability and security. This is due to a number of organizational, economic, social and other factors that may adversely affect the activity of state bodies, entities of different ownership, individuals - entrepreneurs in this sphere of public life. They appear in unfair competition, disguised advertising prohibited goods or services, inadequate control over financial support for individual advertisers, manufacturers or distributors of promotional information, violating their rights and so on.

The conclusions are that say about the provision of advertising services in Ukraine under state control should be understood continuous and legally regulated entities influence management (competent authorities and their officials) on the activities of business entities of different ownership , individuals - entrepreneurs focused on the manufacture, promotion and dissemination of advertising in order to ensure the interests of the state (society) in the field of human activity.

Thus, analyzing the legislation on advertising, to business management, are empowered regulation include:

1) the President of Ukraine;

2) The Cabinet of Ministers of Ukraine;

3) The Ministry of Finance of Ukraine;

4) The Ministry of Regional Development, Construction, Housing and Utilities of Ukraine;

5) State Inspectorate of Ukraine on protection of consumer rights;

6) State Inspectorate of Ukraine on labor;

7) Antimonopoly Committee of Ukraine;

8) National Council of Ukraine on Television and Radio Broadcasting;

9) National Commission on Securities and Stock Market;

10) local governments.
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